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Abstract: 
  
 This study samples were 400 consumers in area of Rungsit - Nakhornayok Road between Klong 1 to 
Klong 3 in Pathumthani Province. Research tool using to collect data were closed end questionnaires including 
questions related to the importance level of marketing mix aspects using for decision making to consume noodle. 
Statistics in data analysis were comprised of frequency, percent, mean, standard deviation, and hypotheses were 
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tested by using  t-test, One-way ANOVA  and determined difference by using LSD method.Results found that the 
most important factor of boat noodle consumption of people in area of Rungsit - Nakhornayok Road between 
Klong 1 to Klong 3 in Pathumthani Province was product aspect. . Relations between personal data and  
important aspects using for decision making to consume boat noodle found that consumers who had different 
gender had different  importance level of marketing mix aspects using for decision making to consume noodle in 
promotion aspect. Consumers who had different age had different importance level of marketing mix aspects 
using for decision making to consume noodle in product aspect. Consumers who had different marriage status 
had different importance level of marketing mix aspects using for decision making to consume noodle in price 
and promotion aspect. Consumers who had different educational level had different importance level of 
marketing mix aspects using for decision making to consume noodle in product, price, and place and promotion 
aspect. Consumers who had different monthly income had different importance level of marketing mix aspects 
using for decision making to consume noodle in product and place aspect. Consumers who had different 
occupation had different importance level of marketing mix aspects using for decision making to consume noodle
in price, place and promotion aspect.  
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